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Hi I’m Seb! A London based Conceptual 
Design Director, Visualiser & Illustrator 
with over 12 years experience working 
with some of the biggest marketing and 
advertising agencies in the world.

I have produced work for brands ranging 
from Coca-Cola to American Express, 
with a focus on branding, drinks marketing 
and experiential design. 

My involvement spans from initial concept 
ideation through to design, print, digital 
and activation.

Designer

Illustrator
Visualiser
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Freelance Conceptual Design Director & Illustrator
2021 - Present

Freelance Senior Conceptual Designer & Illustrator
2018 - 2021

Senior Conceptual Designer
Momentum Worldwide, 2017 - 2018

Designer
White Label, 2014 - 2017

Junior Designer
Grey London, 2012 - 2014

Junior Designer
The Marketing Store, 2012

BA (Hons) Illustration 
University for the Creative Arts, Maidstone 2012

Experience

Education



3Clients



4Design

Campaign ideation, art direction, branding, packaging, 
visual identities, typography, market guidelines, 
on/off trade, key visuals and experiential design.
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A fun project from 2022 was this OOH brief with the 
guys at House337 working on the new Craft Beer launch 
for Greene King. This fun, vibrant design language 
took their traditional look and feel and transformed 
it into a modern eye catching range.

Greene King

Agency
House337

Project
Greene King Craft Beer Campaign

My Role
Design Lead
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9Coca-Cola

During a long booking as a Design Director at Design 
Bridge Amsterdam I helped lead this Horeca (Hotels, 
Bars & Restaurant focused) campaign for Coca-Cola. 
The campaign itself tied back to Coca-Cola’s existing 
Real Magic brand platform, drawing focus to the 
interplay of light and glass that brings magic to 
the table whilst also showcasing the iconic nature 
of the coke glass.

I was responsible for delivering a range of key 
visuals working closely with the photographer that 
would be tailored to certain dining settings each 
with specific requirements for their various markets.

I was also tasked with creating a guidelines document 
for markets to use when creating assets.

Agency
Design Bridge Amsterdam

Project
Coca-Cola The Magic of Glass

My Role
Design Lead
Photoshoot Direction
Visualising
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11My Concept Scamp Final Photography
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Agency
Girl & Bear

Project
Shell E-Fluids Key Visuals

My Role
Design
Art Direction

In 2022 the guys at Girl & Bear tasked me with 
creating these playful key visuals for Shell’s 
E-Fluids products. We created a set of visuals 
to show how the products play an important part 
on many aspects of consumers day to day lives.

Shell
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Agency
People&Co

Project
Spaces+Places Brand Style Guides

My Role
Design
Art Direction
Visualising
Guidelines

In late 2023 the guys at People&Co needed help 
creating a Brand Style Guides for each of their 
sub brands, one of these being Spaces+Places which 
specialise in building bespoke structures and arenas 
for live audience experiences. The point of the guide 
was to show how the brand represents itself in these 
spaces during production and on their website. 

Spaces+Places
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Brand
Weedz Botanical Skincare

Project
Rebranding

My Role
Design
Art Direction
Illustration

During the pandemic I worked closely with small 
businesses, which offered great opportunities 
to explore more collaborative work. In this branding 
project for Weedz Botanical Skincare, I was able to 
combine my illustration and design skills to create 
these beautiful botanical product labels and other 
branding elements. 

Weedz
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Agency
Momentum Worldwide

Project
Amex Global Brand Strategy Launch

My Role
Design
Art Direction
Visualising

To launch American Express’ new Global Brand Strategy 
in the UK, we created an experience that acted as 
an escape from the normal daily routine for commuters 
& workers. The purpose of the experience was to 
“Power” you up for the day ahead, firstly by 
transporting you to a calming Japanese forest, 
then lifting your mood in the energise room, before 
finally inspiring you with quotes and striking your 
own power pose.

American Express
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Agency
Proud Robinson

Project
BTL Playbook 2021/22

My Role
Design
Art Direction

One of the biggest toolkits I have been involved 
with was for Don Julio working in collaboration 
with the guys at Proud Robinson. This was a blank 
canvas in terms of design approach, so I tried 
to utilise some of the brand assets/treatments in 
a new contemporary way that helped navigate you 
through the brand book with ease.

Don Julio
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Agency
Twisted Root

Project
Branding Identity

My Role
Design
Art Direction
Illustration

Twisted Root Timbercraft is a family owned and run 
business located in Co. Wicklow, Ireland.  They offer 
unique, individually designed furniture and 
accessories for the home.

In early 2020, they came to me needing some help 
giving their company a refresh with a new log 
and overall brand identity.

Twisted Root
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Produce Furniture
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Agency
Purple

Project
New Beauty Shot Range

My Role
Design
Retouching

Whilst working at creative agency Purple, I was 
briefed to create a key visual for Glenfiddich’s 
new 15 Year Old expression. I then took other 
existing designs and applied these concepts 
across in store assets and POS.

Glenfiddich
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B E A U T Y  I M A G E R Y  S U I T E  O V E R V I E W

The Glenfiddich range has received more awards since 2000 than any other  single malt Scotch whisky in two of the world’s  
most prestigious competitions, the International Wine and Spirits Competition and the International Spirits Challenge.

The Glenfiddich range has received more awards since 2000 than any other  single malt Scotch whisky in two of the world’s  
most prestigious competitions, the International Wine and Spirits Competition and the International Spirits Challenge.

S I N G L E M A LT S C OTC H W H I S K Y S I N G L E M A LT S C OTC H W H I S K Y

S
K

IL
F

U
L

L
Y

 C
R

A
F

T
E

D
. 

E
N

JO
Y

 R
E

S
P

O
N

S
IB

L
Y

. 
Gl

en
fid

di
ch

®
 S

in
gl

e 
M

al
t S

co
tc

h 
W

hi
sk

y 
is

 a
 re

gi
st

er
ed

 tr
ad

em
ar

k 
of

 W
ill

ia
m

 G
ra

nt
 &

 S
on

s 
Lt

d

S
K

IL
F

U
L

L
Y

 C
R

A
F

T
E

D
. 

E
N

JO
Y

 R
E

S
P

O
N

S
IB

L
Y

. 
Gl

en
fid

di
ch

®
 S

in
gl

e 
M

al
t S

co
tc

h 
W

hi
sk

y 
is

 a
 re

gi
st

er
ed

 tr
ad

em
ar

k 
of

 W
ill

ia
m

 G
ra

nt
 &

 S
on

s 
Lt

d

The Glenfiddich range has received more awards since 2000 than any other  single malt Scotch whisky in two of the world’s  
most prestigious competitions, the International Wine and Spirits Competition and the International Spirits Challenge. S
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I also adapted the iconic Glenfiddich
Stag to represent a living signature
of the whisky liquid. 

33



34Jameson

Agency
Jack Morton

Project
Jameson Influencer Brand Book

My Role
Design
Illustration

Jameson needed a new brand book to send out to their 
roster of global influencers summarising the brand 
positioning, mission and legacy. I created this easy 
to navigate document using illustration as a key tool 
to help communicate their story.
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For various reasons many projects/briefs ultimately 
don’t make it to print. However some of these 
projects generated some great work. 
Here are some examples.

Didn’t go live
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Agency
Design Bridge Amsterdam

Project
Coca-Cola Real Summer Magic

My Role
Design
Illustration
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Agency
Design Bridge Amsterdam

Project
The Glen Grant Rebranding

My Role
Design
Visualising
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MAKE 
MINE A  

PLYMOUTH 
1793 

A BORDEAUX 
1984?

Agency
AnalogFolk

Project
Johnnie Walker Gone For Good

My Role
Art Direction
Design

Agency
Kinship

Project
Brugal Core KV

My Role
Art Direction
Design

Agency
McCann

Project
Plymouth Gin KV

My Role
Art Direction
Design
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I am often required to create new brand identities 
or a refresh to current branding. This can range 
from a logo to collateral to roll out across 
various physical and ditigal platforms.

Here are some examples.

Logos
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As well as traditional design in print and 
experiential, I also work on a vast range of 
digital projects.

This can range from brand Instagram grid layouts,  
posts and stories to how these translate to other 
formats on Facebook, X, Tiktok as well as 
promotions and web banners.

Digital Design
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Whilst working with reactive marketing agency 
Re:act, I was tasked with creating a digital branding 
refresh of the social channels of health & beauty 
brand, Fudge Professional.
 
I created a new colour palette, range of highlight 
icons, design templates for post creation and a 
fresh use of typography to help drive a retro, 
90’s vibe.

Agency
Re:act

Project
Fudge Professional Social Design

My Role
Design
Art Direction
Visualising
Retouching

Fudge Pro
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Whilst working in house for British perfume house 
Penhaligon’s, I produced some fresh digital assets 
to be used across their social platforms. I used 
both existing assets and newly designed/illustrated 
content to showcase their range of fragrances in a 
fun and engaging way.

Brand
Penhaligon’s

Project
AW 19 Digital Assets

My Role
Design
Art Direction
Visualising
Illustration

Penhaligon’s
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Whilst working with Jack Morton I was given a 
social media campaign brief for Ericsson’s 
Innovation Awards.

I was asked to create a range of assets to populate 
their instagram page and feed to promote the entrants 
and the prizes on offer.

Agency
Jack Morton

Project
Ericsson Innovation Awards

My Role
Design
Art Direction

Ericsson
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A skill that separates me from most traditional 
designers is visualising. I have found that some 
clients find it hard to see an idea come to life 
and visualising is a good medium between concept 
and execution.
My skills can range from highly crafted Photoshop 
mockups to detailed scamps and storyboards.

Visualising
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As well as my largely design based disciplines I am 
also a professional illustrator. I would describe myself 
as a traditional image maker with a modern twist. 
I love to create beautifully detailed illustrations 
digitally, whilst still retaining a hand made quality. 
I blend a mixed medium of pencil or fine liner with 
real watercolour to create intriguing compositions 
with a pop of colour to help draw my audience in.

I have worked for brands such as Montblanc, Penhaligon’s, 
Pernod Ricard and Diageo.My favourite subject matters 
include architecture, portraiture and packaging.

I am represented by Making Pictures in the UK, and 
Fillin Global in the US.

Illustration



5757Iconic Packaging
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Brand
Mont Blanc X The Wall Street Journal

Project
A Library of One’s Own

My Role
Illustration
Art Direction https://partnerswsj.com/montblanc-a-library-of-ones-own

X



5959Albert Bridge, Chelsea, London



60Thank you

www.sebarnolddesign.com
sebarnolddesign@gmail.com 
instagram @sebarnolddesign


